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Abstract

Computer mediated discourse and political engagement deals with
the role of the medium in fostering political participation. Researches
in this field have included a critical discourse analysis of language
use within the platform, issues of social interaction and social capital,
flaming and mobilization. These studies however, have not been able
to capture the vast data available in computer mediated discourse
especially within the context of online discourse in Nigeria. In order
to harness other multimodal features of the platform there is need for
an integrative approach that will capture the vast data made available
in the platform. In this regard, this study adopted a revision of
Herring’s multimodal computer mediated communication discourse
analytic approach and insights from Kress and Leeuwen’s
multimodal discourse analysis to suggest an integrative approach that
would capture some intricate features of computer mediated discourse
such as multimodes and context with the aid of qualitative and
guantitative approach, thereby examining the automated multimodes
as semiotic nodes and the contextual features used in Abubakar Atiku
twitter update . This study revealed that multimodes, context and
linguistic items constitute discourse that aid political mobilization and
participation across social media contexts. More specifically the
virtual platform is a strong tool for political mobilization and could be
used by political authors in fostering citizenship participation. The
platform if properly harnessed can also serve educational purposes.
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Furthermore, some portions of the 3-level integrative approach to
computer mediated discourse suggested in this study, serve as a
resource tool for researchers and scholars interested in multimodal
computer mediated discourse analysis.
KEYWORDS: Multimodes, computer mediated communication,
twitter, multimodal discourse analysis, Atiku Abubakar.
Introduction

The emergence of computer mediated communications
(CMC) can be traced to the history of the Internet. Computer mediated
communication as an effective technology has helped to develop
interactions among individuals, enhanced contribution to common
discussions, as well as increased opportunities for various actions and
activities among users. With the platform, it is easy to gain first-hand
information of net users and access them when possible. With its lack
of geographical boundaries, it is easy to access people across the globe
with the minimal expense possible. (Hamilton and Tolbert 2012)

Political and civic engagements across the platform became
widespread in the twenty-first century especially during the general
elections. Individuals who used the internet became information
multipliers. The wide range of reports by Nigerian newspapers online
maintained a strong online presence and a large quantity of contents
were posted on the web. Beyond views that criticized the government,
supporters of government policies also had their say and Nigeria’s
complex political system has become transparent through the medium.
There is arguably a strong connection between the social media and
several aspects of the society. While the platform was earlier
established to foster social interaction between individuals and build
social networks, the rising trends have demonstrated an extension in
the use of the media. In Nigeria especially, the medium has served as
a rich context for online engagement and political participation.
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Different scholars of repute have done several researches on
CMC and its impact on group interactions as well as the relationship
between online and offline communication.Cumming,Butler & Kraut
(2002) reviewed three studies on online social relationships, and
observed that CMC, especially email, was less effective than face to
face contact in creating and maintaining close social relationships. The
CMC, especially social media, an effective facility, is a platform for
fostering social interaction between political actors and their
electorates. Since political campaigns are tied to elections which
determine individuals who lead people, they attract a lot of attention
as politicians seeking elective positions invest more on social media to
reach out to its people through the aid of visuals. In Nigeria as well as
well as other countries use political visuals such as vests, head wears,
pictorals, memes and surrogate language amongst others by relaying
messages thus establishing meaning(s) in discourse with a view of
seeking political support for their parties and from electorates.Chiluwa
(2012) provided evidence of weblogs as platforms for dissemination
of cultural norms and inter-ethnic discourse in political issues. He
examined the weblogs in fostering political participation within
Nigeria.

In the same vein, Bimber (2001) investigated the role of the
social media in fostering political affinity across the virtual platform.
Bimber’s studies revealed that the relationship between individual and
information is not by itself connected to participation. While several
studieshave concentrated on the role of the social media in fostering
political participation, much has not been the role of the semiotic
implications of online multimodal resources such as political
participation especially in Nigeria. This study therefore seeks
toexamine and analyze some of such multimodal resources used in
online logs in Nigeria focusing on the twitter updates of Atiku
Abubakar,the presidential candidate of the PDP 2019 election with a
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view to investigate the explicit communicative characteristics of the
twitter updates of Atiku Abubakar,, identify and bring out specific
meanings in the digital multimodal context enacted through visual
means in Atiku Abubakar twitter updates thus accounting for
automated multimodes available in digital context within the study
period and identifying these meanings convey.The focus of this study
is in effect, to examine the technological affordances of the media in
the Nigerian political process.
Theoretical Framework

Discourse across social platforms involves the use of texts and
modes for communication. This study is set to examine the democratic
outcomes of interacting in social media platforms with a particular
focus on some of the multimodes used by political actors. An analysis
would require a theory that reflects the use of modes, content and
context of communication. The theoretical foundation of this study is
drawn from the tenets of Herring’s Multimodal Computer mediated
discourse analysis (2015) and insights from Kress & Leeuwen’s
(2001) multimodal discourse analysis. It shall examine the contextual,
linguistic and multimodal features as necessary tools for civic
engagements in social media interactions.
Multimodal discourse analysis

Multimodal discourse analysis is an approach to discourse
which focuses on how meaning is constructed through multiple modes
of communication. This approach involves the analysis of a mode’s
elements. In the visual mode, such elements include colour,
illumination, composition, etc. (Kress & van Leeuwen, 2001; 2006).
Discourse here is an integration of text as multimodes and how they
combine to create social interaction in a virtual platform. A
multimodal discourse analysis is therefore concerned with the
meaning making process of semiotic contents.
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Kress & Leeuwen’s (2001) approach to multimodality opined
that each of the elements has a meaning potential, and their full
meaning is realized when analyzed in relation to each other. This
approach has its roots in Halliday’s Systemic Functional Linguistics
(Halliday, 1978; Halliday & Matthiessen, 2004). Language, according
to Halliday, is a semiotic mode and any semiotic mode must fulfill the
ideational, interpersonal and metafunctions of language.

Discourse in CMC, therefore, includes all tools used in the
platform for creating interpersonal relationship. From the perspective
of digital multimodality, meaning can be enacted by either, textual
visual or audio medium. Multimodal platforms allow social media
users to comment on multimodal contents via multiple channels
available on web pages, threads or conversations. With the emergence
of modern technology, the thrust of multimodal analysis has extended
its goal beyond accounting for the use of texts and images in the
construction (or co-construction) of meaning to, more recently,
accounting for automated multimodes available in digital contexts.
These different modes of communication convey information and
meaning in various ways(Hamilton and Tolbert,2012).

Multimodal Computer Mediated Communication (MCMC)

This is an integrative approach to computer mediated
communication developed by Herring (2015) that incorporates the
multimodal nature of the social media. This approach is an extension
of Herring’s computer mediated discourse analysis (2007) and was
borne out of the need to match the emerging trends in computer
mediated communication. It is useful in analyzing how texts and other
modes merge to create meaning within an online platform. The
multimodal computer mediated communication otherwise known as
interactive multimodal platform (IMP) includes a text and another
mode which may be audio, video, and/or graphics. The IMPs are Web
2.0 sites which incorporate user-generated content and social
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interaction: examples include Twitter, Facebook, WhatsApp,
YouTube, Instagram among others.

Modality: Modality refers to the truth condition embedded in a work.
In the context of visual images, modality refers to a collection of
resources used by the sign maker to portray a truth value (Scollon,
2012).

Multimodal Discourse Analysis Of Atiku Abubakar Twitter
Update

The data would be interpreted using Herring’s multimodal
computer mediated communication discourse analysis approach and
insights from Kress and Leeuwen’s multimodal discourse approach
narrowing them to the analysis of multimodes, analysis of
contexts{conversational ~ pattern}, and the analysis of
contents{linguistic and paralinguistic items and modes of
communication enabled}.

Analysis of multimodal features /heuristic cues

The social plugins of Twitter such as retweet, comment, share,
like and media are used extensively for mediating communication. We
shall attempt a quantitative analysis of each of these modes and
examine how they contribute to political engagement.

The table below illustrates the level of involvement of Twitter
enabled semi-automated contents used in Atiku Abubakar Twitter
page. As a medium of social interaction, netspeakers endorse their
support by using Twitter’s automated cues. Beyond this, civic
engagement is further fostered when participants in this forum share
information on their walls making it accessible to non-members of the
Atiku twitter community. Without the use of words, over three
thousand people are able to disseminate updates on Atiku’s page.
With each person using the like, hashtags, share, retweet or comment
plugin, information is generated on their walls creating reduplication
of information. T shall represent Tweet, C for Comment, R for Reply

134 -



Journal of Language and Linguistics. No. 6. July, 2019. www.jolledu.com.ng

Total number | Mean %
Likes/follow | 26236 46
Comments 6281 28
Retweets/Sharg 4031 16
Media 300 3
Total 35848 93

Table 4.1 Mean distribution of automated activities on Atiku’s
twitter page within some days in February 2019
Like
The like button serves as a semiotic node to relationships online.
When content is posted on Twitter and a user clicks the like button,
the story appears on the user’s newsfeed. This allows the user’s
friends to view such content. At the macro level the ‘like’and ‘follow’
plugins are used to express interest and agreement to an opinion or
update as well as foster engagement.
C1: Jamal_Curtis: If you know you’re atikulated just as I
am, kindly like and follow.GMB 2015, a year of change.
(Posted 11-02-19).
C2;Mazi Nwabueze Snr:If you know you’re ATIKUlated
OBIldiently,just like and I’11 follow you.

Like is used in the communicative context above, not just to express
consent but to create affinity with the group’s ideology. Within days in
February 2019, a total of 26236likesand follow representing 75.5% of
non-verbal activities as seen in table above were generated on Atiku
Abubakar Twitter page. This is an expression of conformity with
contents posted on the page. The like button is non-verbal and the
most commonly used pre-set node, it is easier to use especially for
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netusers who cannot express themselves. This accounts for its strong
presence in the table above. Although there are speculations that the
like button is a rather weak form of agreement compared to the share
and comment plugin, our data above shows that it remains a means of
expressing interest and creating affinity.
Retweet and Share:
The retweet and share plug-ins can be regarded as the strongest
plugins used to express one’s interest in a Twitter update. By clicking
the retweet and share buttons, netspeakers perform the following
actions:

e | strongly like your content

¢ | may not have anything to say about it but

e | would want others to also see this.

It is a strong tool for information dissemination and a
communication strategy that allows net users to share other people’s
information on their timeline. The table above doesn’t show the
percentage the share plugin covers because it only does a lift of only
links where its tweet could be accessed in other social platforms so we
won’t be out of place to assume that the share button has twice the
percentage the occurrence of the automated activities on the Twitter
page than retweet because the share button performs a wider function
than the retweet button because while it accommodates other social
network sites having access to the tweet through copying and pasting
of links,retweet only reduplicates itself in a twitter environment. The
non-verbal speech act of sharing and retweeting is an important
activity that helps to sustain political engagements in the platform
because netspeakers who are not friends of Atiku Abubakar on Twitter
could access information updated on his timeline and express their
opinion through a third party platform thus, covering a large
percentage of Atiku’s activities on Twitter and serving as a strong tool
for spreading his political ideology.
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Comment:
The comment plugin is a creative semi-automated plugin that is used
to express a strong interest in a discourse. Unlike the like plugin,
comment allows netizens to express their views with their choice of
linguistic items while allowing friends on their list to view these
comments on their timeline. It is a strong tool for political engagement
across virtual platforms and represents 17% of the activities of Atiku
Abubakar’s followers. This data signify that Netspeakers sometimes
prefer the use of non- verbal cues to disseminate their message of
change.

T1 So, let me reassure you, we are going to win these

elections. And to our long-suffering citizens, | say do not

despair,our time is now,and together we shall reshape the

destiny of our beloved country (posted 19-02-19).

C3: Hidima:We all know you cannot win this election, thus a

reason you had to stop your rally and couldn’t cover the

remaining states while resorting to rigging tactics...PMB is in

charge... (posted 20-02-19).

C4: Bukar Tijjani:We pray to God that people with

desperation and bad political records will never rule us

again... Ya Allah ka amsa mana adduarmu.Amen(posted 20-

02-19).

C5: Chuks:Atiku /Obi is winning ,and would emerge the

winners in Jesus name[Amen] (posted 20-02-19).

C6: Biology Brother:As you can see,you are moving alone

(posted 20-02-19).

R1: Deogun Demola Deniyi @Biology Brother: Looking at

the number of his likes and yours, we can see who’s really

moving alone. Shior. (posted 20-02-19).

In Tweetl above, Comments 3and 4 and 6 denote rejection of
the presidential aspirant while Comment 5and R 1 hold a different
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view ,as they stand as a solidarity pledge and a way of showing their
unalloyed support for Atiku. The comment plugin has this potential to
connect people who have ideas and opinions in common irrespective
of their tribe, religion or affinity with one other but also debate those
who hold different ideas, as illustrated in C6. Through the reply
plugin, C6 is attacked directly for not supporting Atiku showing a
high level of out-group exclusion by making reference to the
predominance of likes on Atiku’s platform. Within a particular
discourse, the comment plugin is used to draw the community to
pertinent issues which may likely hinder the presidential aspirant from
a successful election. This can be justified as C4 refers netspeakers
back to history; during the tenure of Obasanjo/Atiku which was
perceived as desperate filled with bad political records. Beyond the
role of the comment plugin in showing disapproval and reinforcing
solidarity, it remains a means of driving social media traffic to a page
and fosters integration within social networking sites. With the
comment plugin, responses are made to various issues of interest.
Media

Within the official Twitter account of Atiku Abubakar, the
media task was extensively used to generate social communication.
The ability to upload photos and videos are persuasive strategies used
by politicians to narrate events, present a positive image of themselves
in few words and exposing the inadequacies of their rivalry party(s).
As part of campaign strategy across Twitter platform during the
campaign period,;

T2:-Thanks to everyone who participated in the

#AskAtikuYourself#...Click the link and engage by selecting

the most important questions to you and hear my answers.Ask

Atiku Yourself Part 3 (Posted 13-02-19).

138 -



Journal of Language and Linguistics. No. 6. July, 2019. www.jolledu.com.ng

T3:Thank you

Lagos.#PDPLagosRally#LetsGetNigeriaWorkingAgainhttp://

youtu.be/MTuGWubGOs(posted 06-02-19).

T5: I will be making a broadcast on twitter and Facebook at

9am tomorrow.Tune in. (posted 08-02-19)

T6: | am saddened by the loss of lives at the APC presidential

rally in Jalingo, Taraba State today .All lives matter. May God

comfort their families and...
Videos are audio-visual semiotic resources that aid in making
information more concrete. The use of video within this context is also
a means of showing authenticity of the information passed on to net
speakers. In T3 above, videos are used to answer questions on very
important issues. T3 and T5 are displays of the mammoth turnout and
success in his rally and also and address to Christians and Muslims
keying his themenon-bias to the different religious groups in the
country. T7 is a video showing tolls of death recorded at the APC
presidential rally. As much as Atiku tries to show sympathy, lot of
indicting meanings are embedded in the video as a way of purging a
form of negative emotions from the viewers portraying a bad omen
should the APC presidential candidate be elected to lead the nation. If
a rally went wrong, could that be telling us something?
4.2 Examining contextual features
Social interactions within Atiku’s twitter handle is computer mediated
but contains some features of face to face group interaction such as
group norms, a common ideology, creation of identity, the use of
language, and self -representation among other things. It must be
noted that participants within twitter discourse are technology savvy
individuals including adults familiar with computer mediated
discourse. The discussions within the page show the level of
proficiency of language users. The posts are written in Standard
English while comments are written using emoticons, coinage, and
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visual images typical of CMC platforms. It is also necessary to point
out that the use of these coinage by participants to some extent is to
foreground what their presidential candidates stand but outside the
campaign, this do not reflect their linguistic system in everyday
language use (Crystal, 2004). Since Twitter is a public platform, we
must not fail to recognize also that there are some spelling
irregularities which reflect individuals’ level of education and
linguistic competence. Words that were commonly abbreviated
include; you (u), and (n), your (ur), this (dis), are (re, r) have (hv)
before (b4). Other creative manipulations typical of CMD include
hahahaha, lol, oooo.

C4: Bukar Tijjani:We pray to God that people with

desperation and bad political records will never rule us

again... Ya Allah ka amsa mana adduarmu.Amen(posted 20-

02-19).

C7:lliyasu a lliyasu: Ameen Allah yabaka abin dakake nema

da lahira

C8:Rahab Ngai Adegbola:Yes oooo | am Atikulated

C9:No worries Insha Allah u r there
Comment 4is partly written in hausa while Comment 7 is exclusively
written in Hausa. The use of Hausa language, to express thoughts in
this context is to construct identity considering the fact that Atiku is
from the Northern part of the country. In C1,C2 AND C8 also, the
netuser switches from Standard English to coinage show his solidarity
as a typical Nigerian. C8 is a typical example of social media
language. The use of 0000 also depicts the unique linguistic system of
the platform. Followers of Atiku’s page are mostly Nigerians ranging
from very educated to semi-educated net users. Switching from
Standard English to coinage by elision or substitution is to create a
meaning uniquely associated and attributed to their presidential
aspirant and his vice.The preponderance of its (coinage) usage is
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typical in this platform as it also used to create group cohesion,
conformity and express solidarity. ATIKUIated, OBIdiently, and Insha
Allah are linguistic elements present within this context used to create
effective participation across ethnic groups.

Conversational pattern

As part of strategy for political mobilization, the Facebook
through a one-many pattern of conversation is a resource tool for
fostering political motives. Interaction in this context is between the
page author (Atiku) and followers (friends), and among followers
(friends to friends).Interactivity is important as it promotes the
concept of democracy. It is effective as it allows people to air their
views and reinforce solidarity for their political actor through turn
taking. Through conversational contributions, interlocutors also exert
dominance and show solidarity in various kinds of interactions
(Tannen, 1993).

The conversation in the Ts and Csas illustrated in this study
are directed to a lot of people at the same time. The conversational
pattern here is such that many people are directly referred to at the
same time. In the posts, Atiku updates information that are directed to
members of his page. These generate responses from net users within
the context. The presence of this type of interactive routine in
conversation, operating most effectively when the speaker addresses a
known audience, allows speakers to effectively select less explicit
forms of reference, such simple noun phrases, deixis, anaphors and
direct reference pronominals (Hemphil 2011). This accounts for the
preponderance of ‘you’, ‘our’, ‘we’, ‘the’ as reflected in the
comments. Through group chat, Atiku is able to update contents that
gradually develop as norms which structure group interactions. Thus
by introducing the ‘Ask Atiku yourself ’initiative, other netspeakers
are able to expose other parts of their private lives. The strategy of
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constructive turn taking above serves to elicit the emotive perspectives
of netspeakers within the page.

Conclusion

The study carried out a multimodal discourse analysis of Atiku
Abubakar’s twitter updates in order to examine the role of the social
media in fostering civic engagements in the 2019 general elections.
The analysis was carried out by investigating the role of Twitter
automated designs in communication, analysis of some context of
communication and some linguistic codes used in the platform. Result
from the study shows that Twitter is a strong tool for political
engagement and extensively used by political leaders in order to
integrate the masses towards a participatory government thus Social
issues as an instrument should be used extensively by politicians
during e-campaigns to sustain a strong presence in the virtual sphere.
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